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I’m SandySullivan,managerofmarketingandenvironmentalcommunicationsfor The
Clorox Company. I’m particularlypleasedto beheretodaybecauseI believeconsumer
educationis a critical step for helping to changeattitudesandbehavior.Consumer
educationis an on-goingpartof ourmarketingefforts at Clorox.

We salutetheEPA for launchingtheReadThe Label First campaignto educate
consumersaboutthe importanceof readingandfollowing label directions. And now
doing sogetseasierwith simplerlabel languageandbetterlabel formatsthanksto a lot
of work andsoundconsumerresearchon thepartoftheConsumerLabelingInitiative.

A key factorin theanticipatedsuccessof thesenewlabelsis thequality of the research,
which formedthebasisfor futuredecisions.Thefirst phaseexploredhowconsumers
wereusingor notusing label information. We neededto know whatinformationwas
confusingor missingor what wordswerenot understood.And what consumersactually
neededandwantedfrom productlabels. In short,weneededto understandthebasics
beforeexploringchange.This wasaccomplishedwith qualitativeresearchincluding
focusgroupsandone-on-oneinterviews.This first phasewascritical becauseit helpedus
understandwhat questionsto askandhow to askthemin PhaseII.

Industryexpertiseplayedan importantrolein developingthesecondphaseof
quantitativeresearch.This researchis statisticallysignificantandprojectableon a
nationalbasis. We know theresultsaccuratelyrepresenttheentirecountry. Theresults
of this work leadto thenewlabelsyou’ll seeshortly.

Oneof theclearbenefitsof this projecthasbeento allow companieslike Clorox andSC
Johnsonto sharewith theregulatorycoimnunityourmarketingresearchskills and
insightson consumerbehavior. This collaborationhasbroughtan improvedfocuson the
consumer,by bringingtogetherthemarketresearchskills honedby companieswhomake
aliving from understandingconsumerneeds,with theissuesandperspectiveprovidedby
theEPA andotherparticipants.Webelievetherewill be clearpublic benefit from this
processwith betterlabelsthat meetsrealconsumerinformationneeds. New labelswill
reflectsimpler language,consistentlanguageacrosslabelsandformatsfor backlabels
thatareeasierto read. Clearly this is awin-win all around. Thankyou.


